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SMALL BUSINESSES FAIL TO KEEP 
PACE WITH TECHNOLOGICAL CHANGE
According to new research from Lloyds TSB Busi-
ness and the SERTeam at the Open University, a 
quarter of small firms (24 per cent) say they find it 
hard to keep pace with technological change. One 
in ten small businesses (13 per cent) still do not 
use email; a third (30 per cent) have yet to use the 
Internet as a source of information; and less than 
half (47 per cent) believe that such technology 
has improved working life. A fifth (18 per cent) 
believe that technology has taken the ‘personal 
touch’ out of working relationships. 

The study also shows that IT literacy levels leave 
room for improvement. Only one in ten busi-
nesses (13 per cent) said their staff had 
an excellent understanding of technol-
ogy such as PCs and the Internet, 
with a third (34 per cent) saying 
their employees had only an ‘av-
erage’ level of literacy. One in 
twenty (six per cent) believe 
IT skills were not required in 
their business.

The research highlighted 
a number of areas in which 
small firms could make better 
use of technology to manage and 
grow their business. It showed that most small 
businesses are not exploiting technology to its full 
potential, with only a third (35 per cent) reporting 
that they have used the web to generate business 
and only 28 per cent saying that investment in IT 
has helped them develop new markets. 

However, there is evidence that firms do recog-

Britain’s small firms are proving slow to embrace the benefits of new technology
nise the value of IT, even where they are not mak-
ing full use of it. Two thirds of small businesses 
(61 per cent) admitted they would not be able to 
operate without their current level of investment 
in IT and almost half recognised that spending on 

technology was vital if 
their business was 

to remain com-
petitive. Almost 

half of those surveyed (47 per cent) said using IT 
had helped them cut costs.

Half of the small businesses surveyed said they 
had spent less than £5,000 on IT including com-
puters, software and Internet connections over the 

past 12 months. Firms in the business services 
sector were the biggest spenders, with  a quarter 
(23 per cent) spending more than £20,000 over 
the past year, compared to only 17 per cent of 
manufacturers and fiver per cent of retailers.

The survey also showed:

–  One in five (19 per cent) do not yet have a 
broadband connection 

–  Two fifths (38 per cent) do not use computer-
ised databases or mailing lists 

–  Almost two thirds (58 per cent) do not use IT 
for presentations.

Stephen Pegge, head of Communica-
tions, Lloyds TSB Business, said: 
“Small firms have tended to limit their 
use of technology to communicate and 

organise information, but, have been 
slower to wake up to the oppor-

tunities these tools might pres-
ent for purchasing, production 
and distribution. 

“If small businesses fail to in-
vest for the future, they may not 

meet customers’ expectations and could find they 
are soon overtaken by more efficient and more 
productive competitors. It’s part of our responsi-
bility as a bank to help small firms make the best 
use of technology to maximise their potential.”

The research was conducted predominantly 
amongst 104 small firms (rather than sole trad-
ers) with fewer than 50 employees.
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EUROPEAN RFID USERS AND VENDORS UNITE

RFID technology providers, vendors and users 
have now the possibility to affect the conditions 
of competition for RFID technology and its further 
development in Europe and to reinforce the politi-

Pushing forward technology and applications
cal environment of RFID at European level.

RFID (radio frequency identification) has become 
a key ICT technology and Europe is going to play 
a major role in this high-tech area. In May 2006, 
European key players in RFID have started the ini-
tiative “Coordinating European Efforts for Promot-
ing the European RFID Value Chain” (CE RFID).  

It is now the task to include additional contribu-
tors in the project in order to enlarge the network 
and to involve all relevant industrial stakeholders 
of the RFID community in Europe. 

Activities within this project will stimulate and 
strengthen the competitiveness of European RFID 
users and vendors and will proliferate the political 
attention regarding RFID. Leading European RFID 

technology suppliers and users such as Metro, 
Deutsche Post, World Net, Philips and Rafsec 
have initiated CE RFID and now invite other indus-
trial stakeholders to join. 

The partners of CE RFID will elaborate a concise 
RFID technology roadmap for the public and will 
provide detailed recommendations for a purpose-
ful European research and legislation policy on 
RFID. Additionally, CE RFID will - in close connec-
tion to organisations such as EPC and AIM - de-
velop suggestions for an effective standardisation 
and harmonisation of RFID related frequencies 
and data formats in Europe. 

CE RFID is funded by the European Commission.
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